
 

 

SOF WEEK EXHIBITOR TERMS AND CONDITIONS 

 

The SOF Week Event (the “Event”) is  s cheduled to be held May 18-21, 2026 (the “Event Dates ”), with 

Exhibits  open May 19-21 at the J W Marriott, the Marriott Water Street, Peter O. Knight Airport, Tampa 

Convention Center, and the Wes tin Tampa Waters ide (the “Exhibit Facility”), in Tampa, FL and additional 

exhibit venues .  This  Agreement is  between MCI USA Operating Co. (hereinafter referred to as  “MCI” or 

s ometimes  as  “Event Management”), Global Special Operations  Forces  Foundation (GSOF), and the 

Exhibitor.  The term “Exhibitor” means , collectively, the company or pers on that applied for exhibit s pace 

rental or s ponsors hip and agreed to enter into this  contract upon acceptance by MCI in the manner s tated 

below. An Exhibitor is  an entity that participa tes  in the Event by purchas ing exhibit s pace, s pons ors hips , 

or both. “Contract” refers  to this  agreement, all amendments / modifications , and other materials , 

documents , rules /  regulations  incorporated herein by reference. 

1. CONTRACT ACCEPTANCE 

This  Contract is  between MCI, GSOF, and the Exhibitor.  This  document, when s igned by Exhibitor, with or 

without appropriate payment of the exhibit fee, cons titutes  a  binding, irrevocable, legal Agreement on 

Exhibitor, enforceable agains t Exhibitor in accordance with its  terms . Exhibitor does  hereby apply for the 

res ervation of s pace at the Exhibit Facility.  Event Management agrees  to review this  Contract and as s ign 

the exhibit s pace to the Exhibitor, if available, cons is tent with Event eligibility requirements , policies , and 

at the dis cretion of MCI. Upon acceptance of this  Contract by Event Management, this  Contract s hall 

become a legally binding Contract enforceable in accordance with its  terms .  Exhibitor agrees  to be 

bound by the Application & Contract, Contract Terms , the Exhibitor Service Manual, and/ or any other 

regulations  is s ued prior to the Event by Event Management. Event Management reserves  the right to deny 

entry to any entity. All payments  due are payable in U.S. Dollars . 

2. ELIGIBILITY OF EXHIBITOR 

Exhibit privilege is  open to companies  conducting bus ines s  in the s pecial operations  forces  indus tries  

that are in good s tanding in payment of all charges  invoiced by MCI and GSOF and have executed the 

exhibitor contract. Event Management res erves  the right to determine the eligibility of any Exhibitor. Event 

Management res erves  s ole control over admis s ion policies . Thes e Contract Terms  are es tablis hed for the 

mutual protection of MCI, GSOF, and the Exhibitor. Event Management res erves  the right to make s uch 

changes  in the time s chedule or in the general plan of the Expos ition as  may be deemed by Event 

Management to be in the bes t interes ts  of exhibitors  and the Expos ition generally. All matters  and 

ques tions  not covered by these Contract Terms  are s ubject to the decis ion of Event Management. All 

terms  of the Application & Contract will be enforced by Event Management. MCI and GSOF res erve the 

right to res trict or remove any exhibit which Event Management, in its  s ole dis cretion, believes  is  

objectionable or inappropriate . 

3. PROFESSIONALISM 

Exhibitors  are expected to maintain a  high level of profes s ionalis m while exhibiting at the individual 

Event. This  includes , but is  not limited to, dres s ing in appropriate  attire , pres enting profes s ional exhibitor 

booths / dis plays , and engaging in res pectful communication among fellow s pons ors , delegates  and 

event/ venue s taff. Exhibitors  agree to follow the SOF Week Code of Conduct. 

4. ASSIGNMENT OF EXHIBIT SPACE 

Only companies  that s ubmit their intake form by the deadline will be entered into the exhibit s pace lottery. 

Exhibit s pace s hall be as s igned by Event Management in its  s ole dis cretion and for the Event Dates  only.   

https://cdn.sofweek.org/wp-content/uploads/2025/01/gsof-event-code-of-conduct.pdf?_gl=1*1b0jq2f*_ga*MTMxNDc3OTkwLjE3Mzc1ODQxMjk.*_ga_H623LKMXMZ*czE3NTMxMDkzMjQkbzQ3JGcwJHQxNzUzMTA5MzI0JGo2MCRsMCRoMA..*_gcl_au*NjkzMDk5NzIxLjE3NDUzNjYxODguMjEyNDI0Njk2OS4xNzUxMzk3NTU3LjE3NTEzOTc1NTc.
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Any s uch as s ignment does  not imply that a  s imilar s pace will be as s igned for future Events .  Event 

Management res erves  the right to change the floor plan, ais le  traffic patterns  and flows , entrances , and 

exits  or to move an Exhibitor to another booth location prior to, or during the Event, if Event Management, 

in its  s ole dis cretion, determines  that to do s o is  in the bes t interes t of the Event or as  mandated by Fire 

Mars hall, facility, local, s ta te , and federal government. 

5. PAYMENT SCHEDULE 

If Contracting for Exhibit s pace, Spons ors hip, and/ or Advertis ing before December 1, 2025, 50% is  due 

upon invoice. Invoice s ent once the booth/ s pons orship/ advertis ing is  as s igned. The remaining balance is  

due by J anuary 5, 2026. If Contracting for Exhibit s pace, Spons ors hip, and/or Advertis ing after J anuary 5, 

2026, 100% of payment is  due with Contract s ignature. Booth as s ignments , Spons ors hip, and/ or 

Advertis ement fulfillment are contingent upon receipt of payment in full. An Exhibitor that cancels , 

downs izes , fails  to make the required payment, or fails  to exhibit at the Event, is  s till 100% liable for all 

outs tanding balances  of contracted Exhibit s pace, including Sponsors hips  /Advertis ements  and 

upcharges , and will not be allowed to exhibit at future SOF events  until a ll outs tanding balances  are paid 

in full. Event Management reserves  the right to cancel s pace and to s ell the s pace to another Exhibitor 

without any rebate or allowances  to the former Exhibitor. Contracts  with depos its  received a fter initial 

as s ignment of s pace will be as s igned on a firs t-come, firs t-s erved bas is  if s pace is  available. Show 

Management res erves  the right to change the floor plan or the location of an Exhibitor’s  booth if Show 

Management, in its  s ole dis cretion, determines  that to do s o is  in the bes t interes t of the Event. 

When an Exhibitor us es  a  credit card as  payment for amounts  due, Exhibitor authorizes  MCI and GSOF 

to charge the credit card in accordance with the Contract terms . 

6. USE OF SPACE 

The s pace contracted for is  to be us ed s olely by and for the Exhibitor whos e name appears  on the 

Contract, and it is  agreed that the Exhibitor will not s ublet nor as s ign any portion of the s ame without the 

prior written cons ent of Show Management. Exhibitors  are not permitted to feature names  or 

advertis ements  of non-exhibiting manufacturers , dis tributors , or agents  in the Exhibitor’s  dis play; parent 

or s ubs idiary companies  excepted. In the publis hed Exhibitor lis t, Exhibitors  are allowed one Company 

Name per Exhibitor contract received. 

Exhibitors  mus t s how only goods  manufactured or dis tributed by them in the regular cours e of bus ines s . 

Dis tribution of s aid goods  will be from as s igned exhibit s pace only unles s  prior authorization from Show 

Management is  given for dis tribution at other locations . No dis tribution is  allowed in Event a is les , from 

another Exhibitor’s  booth or in public areas  of Exhibit Facility. Show Management reserves  the right to 

determine eligibility of any product or s ervice for inclus ion in the Event. Entities  not des ignated as  

Exhibitors  will not be permitted to s olicit bus ines s  at the Event.  

7. FIREARM & EDGED WEAPONS EXHIBITS POLICY 

All firearms  intended for the exhibition are only permitted in the Tampa Convention Center (TCC) and 

mus t be as s es sed for their deactiva tion s tatus  prior to dis playing in your booth. No firearm exhibits  are 

allowed in the J W Marriott, Marriott Water Street or Wes tin Tampa Waters ide. USSOCOM pers onnel will 

complete firearms  checks  at the TCC loading docks , dock door 1 (or other des ignated area) at the TCC, or 

at your booth. Firearms  will be tagged with s ecurity tags  to indicate a  s ucces s ful as s es s ment.  

 

Failure to comply with the Firearm and Edged Weapon Exhibit policy may res ult in action being taken, 

including, but not limited to, fines  to the exhibiting company and/ or removal from the exhibition.  

 

Firearm Storage 

All firearm exhibits  mus t be  s ecurely tethered to the booth while on dis play during exhibition hours  and 

mus t be s tored in the  Arms  Room overnight. 
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Exhibitors  mus t s tore exhibited firearms  during exhibitor move-in and outs ide of s how hours  in the Arms  

Room. This  Arms  Room will be s ecured by Tampa PD overnight and is  located in the Eas t Hall at the end 

of ais le  2020. Details  concerning operating hours  for the Arms  Room will be provided by 2 FEB 2026.  

 

Edged Weapon Policy 

All knives  on dis play mus t be locked in cas es  or s ecured with tamper-proof cables , with blades  s heathed, 

folded, or otherwis e res trained at all times ; no loos e or unattended knives  may be left exposed. Attendees  

may only handle knives  under direct exhibitor s upervis ion and when the item is  s ecured agains t removal, 

and knives  may never be taken out of their s heath or res traint. Demons trations  are limited to exhibitors  

only, with live cutting or s harpening permitted s olely by them, while s tatic demos  or replicas  may be us ed 

for pres entations . Sales  may be conducted at the booth if venue rules  allow, but no knives  may be handed 

over during the event; all purchas es  mus t be shipped pos t-event or delivered off-s ite—“cas h-and-carry” is  

prohibited. Exhibitors  mus t follow all venue-s pecific regulations : on military ins talla tions , DoD and 

ins tallation guidance applies  and dis play items  require prior approval, while  civilian venues  require 

compliance with local ordinances  and s ecurity rules , with prohibited items  s ubject to removal. GSOF 

Security and venue officials  may ins pect dis plays  at any time; exhibitors  mus t maintain accurate 

inventory and report los s es  immediately. 

 

8. CANCELLATION BY EXHIBITOR 

If Exhibitor des ires  to downs ize their exhibit s pace or cancel this  Contract, Exhibitor may only do s o by 

giving notice thereof in writing s ent to MCI with evidence of receipt. The date of cancellation s hall be the 

date MCI receives  the written notice.  If written cancellation or downs ize notification is  received by 

December 1, 2025, Exhibitor will be liable for 50% of the total Exhibit fees  and 100% of the Spons ors hip 

and Advertis ing fees . In s uch a cas e, Exhibitor becomes  obligated to make immediate payment of any 

unpaid portion of the total Contract cos t. Exhibitor is  liable for all terms  and conditions . If written 

cancellation or downs ize notification is  received after December 1, 2025, the Exhibitor is  liable for 100% 

of the total Exhibit fees  and 100% of the Spons ors hip and Advertis ing fees . In s uch cas e, Exhibitor 

becomes  obligated to make immediate payment of any unpaid portion of the total Contract cos t. 

Exhibitor is  liable for all terms  and conditions . In the event of cancellation or downs izing, Event 

Management res erves  the right to us e the cancelled or downs ized s pace, including but not limited to the 

s ale of the s pace to another Exhibitor without any rebate or allowances  to the cancelled or downs ized 

Exhibitor. Exhibitor may be required to move to a  new location if it reques ts  a  downs izing of s pace. By 

cancelling exhibit s pace participation, all marketing of the Sponsors hip and Advertis ing ceas es  on the 

date of the cancellation. The amount of cancellation is  cons idered to be liquidated and agreed upon 

damages  for the injuries  MCI and GSOF will s uffer as  a  res ult of Exhibitors ’ cancellation or downs izing.  

This  provis ion for liquidated and agreed upon damages  is  a  bona fide provis ion and not a  penalty. If 

Exhibitor cancels  and the approved cancellation results  in a  refund, if any, and is  due to the Exhibitor, 

refunds  will be paid to Exhibitor by MCI within 45 days  of the clos e of the Event. The parties  unders tand 

that the withdrawal of the s pace res erved from availability at a  time when other parties  would be 

interes ted in applying for it will caus e MCI and GSOF to s us tain damages .  In this  s ituation, MCI and GSOF 

damages  will be s ubs tantial, but they will not be capable to determine with mathematical precis ion.  

Therefore, the provis ions  for liquidated and agreed upon damages  have been incorporated into this  

Agreement as  a  valid pre-es timate of thes e damages .  Should the Agreement be referred to a  collection 

agency/ attorney for any reas on, the contracting company and or representing agency of s aid contracting 

company is  res pons ible to pay a 25% attorney fee plus  interes t, los t dis counts , and cos ts  as s ociated with 

any and all collection efforts . By cancelling exhibit s pace, exhibitor forfeits  all benefits . 

9. CANCELLATION BY MCI and GSOF  

If Exhibitor fails  to make a payment required by this  Contract in a  timely manner, MCI and GSOF may 
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terminate this  Contract (and Exhibitor’s  participation in the Event) without further notice and without 

obligation to refund monies  previous ly paid. Show Management res erves  the right to refus e Exhibitor 

permis s ion to move-in and s et up an exhibit if Exhibitor is  in arrears  of any payment due to MCI and GSOF 

Week. Show Management is  expres s ly authorized (but has  no obligation) to occupy or dis pos e of any 

s pace vacated or made available by reas on of action taken under this  paragraph in s uch manner as  it 

may deem bes t, and without releas ing Exhibitor from any liability hereunder. MCI and GSOF may als o 

terminate this  Contract immediately upon written notice of termination if Exhibitor breaches  any of its  

obligations  under this  Contract, without any obligation on MCI’s  and GSOF’s  part to refund any payments  

previous ly made and without releas ing Exhibitor from any liability aris ing as  a  res ult of or in connection 

with s uch breach. Should the Agreement be referred to a  collection agency/ attorney for any reas on, the 

contracting company and or repres enting agency of s aid contracting company is  res pons ible to pay a 

25% attorney fee plus  interes t, los t dis counts , and cos ts  as s ociated with any and all collection efforts . 

10. TERMINATION OF EVENT 

If MCI and GSOF s hould be prevented from holding the Event by reas on of any caus e beyond its  control 

(s uch as , but not limited to damage to buildings , riots , labor dis putes , pandemics , epidemics , acts  of 

government or acts  of God) or if it cannot permit the Exhibitor to occupy the s pace due to caus es  beyond 

its  control, then Event Management has  the right to cancel the Event with no further liability to the 

Exhibitor.  In this  cas e, the Exhibitor will not be refunded and 100% of Exhibit Fees , Sponsors hip and/ or 

Advertis ing Fees  paid by the Exhibitor will be trans ferred and credited to the res cheduled SOF Week. 

Exhibitor further releas es  Event Management of all liability. MCI and GSOF res erves  the right to cancel, re-

name, re-locate or change the dates  of the Event. If SOF Week changes  the name of the Event, re-locates  

the Event to another event facility, or changes  the dates  from which the Event was  originally s cheduled to 

be held, no refund will be due to the Exhibitor, but Event Management will as s ign to Exhibitor, in lieu of the 

original s pace, s pons ors hip or advertis ement, s uch other s pace, s ponsorship or advertis ement as  they 

deem appropriate  and Exhibitor agrees  to us e s uch as s ignment under the terms  of this  Contract and 

s ubs equent editions  of the Contract.  

11. GOVERNING LAW 

Any controvers y or claim aris ing out of or rela ting to this  Contract, or the breach thereof, s hall be s ettled 

by arbitration in accordance with the Rules  of the American Arbitration As sociation, and judgment upon 

the award rendered by the Arbitrator(s ) may be entered in any Court having juris diction thereof. 

Arbitration will be held in Florida. This  Contract s hall be deemed entered into in Florida and s hall be 

interpreted according to the laws  of the s tate  of Florida.  No part of this  Contract s hall be as s ignable by 

Exhibitor without the prior written consent of MCI and GSOF. This  Contract may be executed in any 

number of counterpart copies , each of which s hall be deemed an original, but which taken together s hall 

cons titute a  s ingle ins trument. The parties  expres s ly authorize the use of facs imile or email counterparts , 

as  a  va lid method of execution and delivery. If either party brings  an action to enforce any of the terms  or 

provis ions  of this  Contract, the prevailing party s hall be awarded its  reas onable attorney fees , expens es  

and collections  cos t incurred in bringing, prosecuting and/ or defending such action. The headings  of the 

s ections  of this  Contract have been inserted for convenience and reference only and s hall not be 

cons trued to res trict or modify any of the terms  hereof. 

12. INDEMNIFICATION 

To the fulles t extent permitted by applicable law, for SOF Week, Exhibitor s hall indemnify, defend (with 

legal couns el s atis factory to MCI and GSOF), and hold MCI and its  officers , directors , agents , affiliates , 

representatives , employees  and as s igns , GSOF and its  officers , directors , agents , affiliates , 

representatives , employees  and as s igns  and the exhibit facility harmles s  from any claims , demands , 

s uits , liabilities , damages , los s es , cos ts , reas onable attorneys ’ fees  and expenses  which result from or 

aris e out of:  (a) Exhibitors ’ and/ or Exhibitor’s  officers , directors , employees , contractors , agents  

representatives  and/  or invitees ’ (collectively, with Exhibitor, the “exhibitor parties ”) negligence or other 
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wrongful/ unlawful act or omis s ion at or in relation to SOF Week, (b) a  breach by any Exhibitor party of any 

agreements , covenants , promis es  or other obligations  under this  contract (c) any matter for which any 

Exhibitor party is  otherwis e res pons ible under the terms  of this  contract and/ or applicable law; (d) any 

violation or infringement (or claim of violation or infringement) of any law or ordinance or the rights  of any 

party under any patent, copyright, trademark, trade s ecret or other proprietary right; (e) any libel, s lander, 

defamation or s imilar cla ims  res ulting from the actions  of any Exhibitor parties ; (f) harm or injury 

(including death) to any Exhibitor party and/ or los s  of or damage to property or the bus iness  or profits  of 

any Exhibitor party, whether caused by negligence, intentional act, accident, act of god, theft, mys terious  

dis appearance or otherwis e; provided, however, that s uch indemnification, defense and hold harmles s  

obligations  of exhibitor s hall not apply for los s es  or claims  proximately caus ed by MCI gross  negligence, 

acts  of theft, or willful mis conduct 

13. LIMITATION OF LIABILITY 

To the fulles t extent permitted by law under no circums tance s hall MCI, GSOF, or the Exhibit Facility be 

liable for any los t profits  or any incidental, s pecial, indirect, punitive or cons equential damages  

whats oever for any of their acts  or omis s ions , except for acts  or omis s ions  cons tituting gros s  negligence, 

theft or willful mis conduct, whether or not appris ed of the pos s ibility of any s uch los s  profits  or damages .  

In no event s hall MCI’s  maximum liability under any circums tances  exceed the amount actually paid to 

MCI by Exhibitor for exhibit s pace rental purs uant to this  Contract.  MCI makes  no repres entations  or 

warranties , expres s  or implied, regarding the number of pers ons  who will attend the Event or regarding 

any other matters . 

14. ASSUMPTION OF RISKS; RELEASES 

To the fulles t extent permitted by law, Exhibitor expres s ly as sumes  all ris ks  as s ociated with, res ulting 

from or aris ing in connect with Exhibitor’s  participation at the Event, including, without limita tion, all ris ks  

of theft, los s , harm, damage or injury to the pers on (including death), property, bus ines s  or profits  of 

Exhibitor, whether caus ed by negligence, intentional act, accident, act of God or otherwise, except for 

los s es , damages  or liability proximately caus ed by Event Management acts  or omis s ions  cons tituting 

gros s  negligence, theft or willful mis conduct. Exhibitor has  s ole res pons ibility for its  property or any theft, 

damage or other los s  to s uch property, whether or not s tored in any courtes y s torage area, including any 

s ubrogation claims  by its  ins urer.  Neither MCI, GSOF or Exhibit Facility accepts  res pons ibility, nor is  a  

bailment created, for property delivered by or to Exhibitor.  Neither MCI, GSOF or Exhibit Facility s hall be 

liable for, and Exhibitor hereby releas es  all of them from, and covenants  not to s ue any of them with 

res pect to, any and all ris ks , los s es , damages , and liabilities  des cribed in this  paragraph. 

15. INSURANCE 

Exhibitor s hall, a t its  own expense, s ecure and maintain through the term of this  Contract, including move-

in and move-out days , the insurance lis ted below, as  well as  any additional event-s pecific ins urance to be 

outlined in the Exhibitor Service Manual: 

A) Workers ’ Compens ation and Employer’s  Liability ins urance complying with all federal laws  and laws  of 

the s tate  in which the Event is  being held;  

B) Comprehens ive General Liability ins urance with limits  not les s  than $1,000,000 each occurrence, 

$2,000,000 aggregate, combined s ingle limit for bodily injury and property damage, including coverage for 

pers onal injury, Contractual, and operation of mobile equipment, products  and liquor liability (if 

applicable) 

C) Automobile Liability ins urance with limits  not les s  than $500,000 each occurrence combined s ingle 

limit for bodily injury and property damage, including coverage for owned, non-owned and hired vehicles , 

including loading, and unloading operators . 
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For SOF Week, Comprehens ive General Liability and Automobile Liability ins urance policies  s hall name as  

additional ins ureds  MCI USA Operating Co., Global Special Operations  Forces  Foundation Corporation 

(GSOF) and each of its  a ffiliates , and the City of Tampa, FL the Tampa Convention Center, all directors , 

members , officers , agents , employees , affilia tes , s ubs idiaries  of each of the above. 

Copies  of additional ins ured endors ements , primary coverage endors ements , and, if needed by MCI and 

GSOF in its  determination, complete copies  of policies , s atis factory to MCI, s hall be promptly furnis hed to 

MCI upon reques t to ens ure compliance with this  Contract and Event Facility requirements . Certified 

copies  of the Certificate of Ins urance or policies  s hall provide that they may not be canceled without 30 

days  advance notice to MCI and GSOF. The Exhibitor s hall obtain a  waiver of s ubrogation from the carrier 

of each policy des cribed above and the carrier of each other policy that provides  fire , explos ion or any 

other ris k coverage ins uring the Exhibitor’s  property, in each cas e releas ing in full s uch carrier’s  

s ubrogation rights . 

16. COPYRIGHTED MATERIAL 

Exhibitor s hall not play or permit the playing or performance of, or dis tribution of any copyrighted material 

at the Event unles s  it has  obtained all neces s ary rights  and paid all required royalties , fees , or other 

payments .  

17. OUTSIDE EXHIBITS/HOSPITALITY SITES 

Exhibitor is  prohibited, without express  written approval from Event Management, from dis playing 

products / s ervices  and/ or other advertis ing material in areas  outs ide its  booth s pace, s uch as , but not 

limited to, parking lots , hotel lobbies , lounges , corridors , s leeping rooms , etc., as  well as  unauthorized 

facility tours . Exhibitor als o agrees  not to operate hos pitality s uites  or hos t any hos pitality functions  

during official Event hours  or when any Event Management-s pons ored activities  are being held. 

Hos pitality functions  are permitted only upon payment by the Exhibitor of all fees  due hereunder. All 

reques ts  for a  hos pitality s uite  or public function s pace mus t be made through Event Management. If 

Exhibitor cancels  or fails  to occupy the exhibit s pace during officia l Event hours , Event Management 

res erves  the right to notify the hotel to cancel any hos pitality s pace and/ or hotel gues t rooms  under 

Exhibitor’s  name. Exhibitor s hall remain liable for the payments  made to the hotel. 

18. VIOLATION OF RULES & REGULATIONS 

Violation of this  Contract or any rules  and regulations  governing the Event, including thos e publis hed in 

the Exhibitor Service Kit, may res ult in one or more of the following actions  taken agains t the Exhibitor:   

1) the Exhibitor may be prohibited from exhibiting at the current year’s  Event and will forfeit a ll booth 

payments ; 2) the Exhibitor’s  his tory for the following year’s  s pace s election may be taken away; and 3) the 

Exhibitor may be prohibited from exhibiting at future events . This  lis t of actions  is  not exhaus tive and 

does  not in any way limit available remedies  provided in other provis ions  of Contract or by law or equity. 

No delay by MCI and GSOF in exercis ing any right, power or privilege hereunder shall operate as  a  waiver 

thereof, nor s hall any s ingle or partial exercis e by MCI and GSOF of any other right, power or privilege 

hereunder preclude any other or further exercis e of any other right, power, or privilege hereunder. 

19.  COMPLIANCE WITH LAWS; TAXES AND LICENSES 

Exhibitor agrees  to abide by and obs erve all applicable federal, s ta te , and local laws , codes , health and 

s afety mandates , ordinances , rules  and regulations , and all rules  and regulations  (including any union 

labor work rules ). Without limiting the foregoing, Exhibitor s hall cons truct its  exhibits  to comply with the 

Americans  with Dis abilities  Act and s hall ens ure the provis ion of auxiliary aids  and s ervices  for its  s ta ff or 

attendees  to enable effective communication with dis abled Event participants . Exhibits  mus t meet all 

required fire  regulations ; thos e that do not pas s  ins pection will be ordered clos ed until a ll fire  hazards  are 

corrected or removed. Exhibitor s hall be s olely res pons ible for obtaining all licens es , permits  or approvals  

under federal, s tate  or local laws  applicable to  Exhibitor’s  activities  a t the Event. Exhibitor s hall be s olely 

res pons ible for obtaining any neces s ary tax identification numbers  and permits  and for paying all taxes , 
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including any applicable s ales  taxes , licens e fees , us e fees , royalties  or other fees , charges , levies  or 

penalties  that become due to any governmental authority in connection with its  activities  at the Event. 

20. SOLICITATION 

Exhibitor agrees  to confine certain activities  to the Exhibitor-des ignated exhibit s pace.  Thes e activities  

include, but are not limited to, s olicita tions , demons trations , s taging of Exhibitor’s  Personnel, and 

dis tribution of marketing materials .  Exhibitor agrees  not to dis play s igns , products , or marketing 

materials  anywhere other than the Exhibitor’s  des ignated exhibit s pace.  Standing in a is les  or in front of 

exhibit booths  of other Exhibitors  for advertis ing purpos es  is  s trictly prohibited.  Pers ons  connected with 

non-exhibiting companies  are prohibited from any dealing, exhibiting, or s oliciting within the Expos ition. 

21. CASH AND CARRY SALES 

Exhibitor agrees  not to conduct over-the-counter s ales  (cas h, check or credit card) of tangible goods  at 

Event, for items  which the purchas er will take pos s ess ion of during s uch trans action. Only bona fide 

bus iness  orders  for future billing, payment, and delivery are permitted. Unles s  approved in advance by 

Event Management in writing, the following s ales  are s trictly prohibited during the Event: (a) any retail 

s ales  including but not limited to, any retail s a les  in violation of the retail s ales  tax regulations  where the 

Event is  being held; (b) any s ale where merchandis e changes  hands  during the Event; and (c) any direct 

s ale from the Exhibitor to cons umer. The Event is  s trictly bus ines s  to bus iness . 

22. BADGES 

At all times , all exhibit pers onnel s hall wear proper badge identification, as  provided by Event 

Management, prominently dis played for viewing by Event Management or repres entatives  of the official 

contractor for s ecurity. Badges  are not trans ferable and thos e worn by other than the pers on to whom 

is s ued will be confis cated. 

23. SHARING AND SUBLETTING 

Exhibitor agrees  not to as s ign or s ublet the whole or any portion of the rented s pace covered by this  

Contract, including clients  or partners  of an organization. Any additional company that will be s ubletting 

or s haring s pace mus t regis ter and pay the appropriate  Booth Share fees  in advance. 

24. FLOOR PLAN 

All dimens ions  and locations  on the official floor plan are believed, but not warranted, to be accurate. 

Event Management reserves  the right to make modifications  that may be neces s ary to meet the needs  of 

the Event. Event Management has  the abs olute right to allocate and as s ign s pace among exhibitors  and 

to relocate exhibitors  after initial as s ignment if circums tances  warrant at its  s ole dis cretion. 

25. EXHIBIT SPACE OCCUPANCY 

For the Event, the hours  and dates  for ins talling, occupying and dis mantling exhibits  will be determined by 

Event Management.  If Exhibitor fa ils  to ins ta ll its  dis play by the des ignated time for Exhibitor s et-up, or 

leaves  its  s pace unattended during Exhibit hours , Event Management s hall have the right to take 

pos s ess ion of the s pace, res ell, reas s ign, or us e exhibit s pace, and no refund will be due to the Exhibitor.  

Event Management reserves  the right to s et at the Exhibitor’s  expense any booth(s ) not s et by one hour 

prior to the firs t day of the opening of the Event.  All exhibits  mus t be open for bus ines s  during the official 

Event(s ) hours .  Ins tallation, Event, and Dis mantling hours  and dates  s hall be thos e s pecified by Event 

Management.  Packing of exhibits  prior to the clos e of the Event is  prohibited.  Exhibitor s hall be liable for 

all s torage and handling charges  for failure to remove exhibits  by s pecified time and da te.  This  claus e 

s hall not be cons trued as  affecting the obligation of Exhibitor to pay the full amount of the rental provided 

for in this  Contract for s pace, nor s hall it affect the right of MCI and GSOF to reta in as  liquidated damages  

the whole or any part of the rental received. 
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26.  LISTINGS AND PROMOTIONAL MATERIALS 

By exhibiting at Event, Exhibitor grants  to Event Management and MCI and GSOF, a fully paid, perpetual 

non-exclus ive licens e to use, dis play and reproduce the name, trade names  and product name, of 

Exhibitor in any directory (print, e lectronic or other media) lis ting the exhibiting companies  at Event and to 

us e s uch names  in Event promotional materials .  Neither Event Management, nor MCI and GSOF s hall  be 

liable for any errors  in any lis tings  or des criptions  or for omitting any Exhibitor from the directory or other 

lis ts  or materials .  Event Management and MCI and GSOF may als o take photographs  and videos  with 

s ound of Exhibitor’s  booth s pace, exhibit and pers onnel during, before or after the open hours  of the Event 

and us e s uch photographs  and videos  with s ound for any promotional purpos e.  Exhibitor consents  to 

s uch photos / videos  and Event Management and MCI and GSOF us e of s ame. 

27. ADDITIONAL TERMS AND CONDITIONS 

Event Management has  s ole control over attendance policies . Except as  provided to the contrary of this  

Contract, a ll monies  paid by Exhibitor s hall be deemed fully earned and non-refundable at the time of 

payment. In addition to its  right to clos e an exhibit and withdraw acceptance of the Contract, Event 

Management, in its  s ole judgment, may refuse to cons ider for participation in future Events  an Exhibitor 

who violates  or fails  to abide by the Contract and any of the accompanying rules  and regulations . Any 

amendment to this  Contract mus t be in writing and s igned by an authorized repres entative of MCI and 

GSOF. Exhibitor may not as s ign this  Contract, or any right hereunder nor may Exhibitor s ublet or licens e 

all or any portion of its  exhibit s pace. 

28. INCORPORATION OF RULES AND REGULATIONS 

Any and all matters  pertaining to Event not s pecifically concerned by the terms  and conditions  of this  

Contract s hall be s ubject to determination by Event Management and MCI and GSOF in their s ole 

dis cretion. Event Management may adopt rules  and regulations  for Event from time to time governing 

s uch matters  and may amend or revoke them at any time, upon reas onable notice to Exhibitor.  Any s uch 

rules  and regulations , whether included in an Exhibitor Service Manual or s imilar document or not, are an 

integral part of this  Contract and are incorporated herein by reference.  Exhibitor of the Event s hall 

obs erve and abide by additional regulations  made by MCI and GSOF as  s oon as  thes e additional rules  are 

communicated to Exhibitor or pos ted in the Exhibitor Service Manual.  This  Contract for Event, including 

the Exhibitor Service Manual and any additional rules  and regulations  adopted by MCI and GSOF from 

time to time, s tates  the entire  Agreement of the parties  with res pect to the s ubject matter hereof. 

29. EXHIBIT SPACE 

Unles s  otherwis e s pecified, each exhibitor’s  space includes  the exhibit s pace and:  

● Company profile  including company logo and 50-word des cription dis played on Event s how app, 

s how s ite , or s how guide (Note: Exhibitor mus t log in to the Exhibitor Res ource Center to enter 

company des cription and upload company logo.) 

● Two complimentary Exhibitor badges  per 10 ft x 10 ft s pace res erved 

All exhibitors  are required to have floor covering of s ome type over the entire  exhibit booth s pace at the 

Exhibitor’s  expense. 

● Linear exhibit s pace als o includes : 

● 8-ft back drape and 3-ft s ide drape  

● One booth identification s ign (7 in x 44 in)  

30. EXHIBITORS REQUIRED MARKETING MATERIALS 

Exhibitor agrees  and unders tands  that it mus t s ubmit marketing materials  no later than 90 days  before 

the firs t publis hed date of the Event, to receive the full benefit of the products  and s ervices  provided 

under this  Agreement. This  includes  the s ubmis s ion of any materials  needed for an expos ition guide or 
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mobile app that may be us ed to promote the exhibitor. If an Exhibitor choos es  to take advantage of a  

s ponsors hip package, as  detailed herein, the spons ors hip package may require Exhibitor to provide 

additional marketing materials  to third parties . Exhibitor unders tands  that third parties  are unrelated to 

Event Management, and Event Management will not be liable for the performance of any third parties .   

31. PAYMENT METHOD 

Payments  mus t be made in U.S. Dollars  and mus t be made online via the booth application s ys tem or 

remitted to the following: 

ACH or wire  payments :  

Account Name: GLOBAL SPECIAL OPERATIONS FORCES FOUNDATION CORPORATION 

Bank Name: J PMorgan Chas e Bank, N.A. 

Bank Addres s : 270 Park Avenue, New York, NY 10017  

ABA/ Routing #  (Wire): 021000021  

ABA/ Routing #  (ACH): 267084131 

SWIFT Code (Intl Wires ): CHASUS33 

Account # : 732087609 

Memo: SOF WEEK 2026 

Checks  made payable to SOF Week via mail to the following Remittance Addres s : 

GLOBAL SPECIAL OPERATIONS FORCES FOUNDATION CORPORATION  

3690 W Gandy Blvd #140, Tampa, FL 33611  

FEDERAL ID #  46-3930409  

Memo: SOF WEEK 2026 

 

All notifications  regarding booth s pace, s pons ors hips , and exhibit-related ques tions  s hould be s ent to: 

Email: SOFWEEKs ales @us .wearemci.com  

32. AUTHORITY TO SIGN 

Exhibitor/ Spons or represents  that the individual s igning this  Agreement on behalf of the  

Exhibitor/ Spons or has  the authority to do s o and to s o legally bind the Exhibitor/ Spons or. Exhibitor 

represents  that the execution, delivery, and performance of this  Agreement by Exhibitors  have been fully 

and validly authorized by all neces s ary corporate authorities . 
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